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The branding bible for today’s globalized world

Today, brands have become even more important than the products they represent: their stories travel with
lightning speed through social media and the Internet and across countries and diverse cultures. A brand
must be elastic enough to allow for reasonable category and product-line extensions, flexible enough to
change with dynamic market conditions, consistent enough so that consumers who travel physically or
virtually won’t be confused, and focused enough to provide clear differentiation from the competition.
Strong brands are more than globally recognizable; they are critical assets that can make a significant
contribution to your company’s bottom line.

In Global Brand Power, Kahn brings brand management into the 21st century, addressing how branding
contributes to the purchase process and how to position a strong global brand, from identifying the
appropriate competitive set, offering a sustainable differential advantage, and targeting the right strategic
segment. This essential guide also covers how customer ownership of your brand affects marketing strategy,
methods for assessing brand value, how to manage a brand for long-term profitability, effective brand
communications and repositioning strategies, and how to manage a brand in a world of total
transparency—where one slip-up can go around the world via social media instantaneously.

Filled with stories about how Coca-Cola, The Estée Lauder Companies Inc., Marriott, Apple, Starbucks,
Campbell Soup Company, Southwest Airlines, and celebrities like Lady Gaga are leveraging their brands,
Global Brand Power is the only book you will need to implement an effective brand strategy for your firm.
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From reader reviews:

Salina Rodriguez:

Inside other case, little individuals like to read book Global Brand Power: Leveraging Branding for Long-
Term Growth (Wharton Executive Essentials). You can choose the best book if you want reading a book.
Providing we know about how is important a new book Global Brand Power: Leveraging Branding for
Long-Term Growth (Wharton Executive Essentials). You can add information and of course you can around
the world by way of a book. Absolutely right, simply because from book you can know everything! From
your country until foreign or abroad you may be known. About simple matter until wonderful thing it is
possible to know that. In this era, you can open a book or maybe searching by internet gadget. It is called e-
book. You should use it when you feel bored stiff to go to the library. Let's read.

Mary Wines:

The e-book untitled Global Brand Power: Leveraging Branding for Long-Term Growth (Wharton Executive
Essentials) is the reserve that recommended to you to read. You can see the quality of the publication content
that will be shown to a person. The language that article author use to explained their ideas are easily to
understand. The writer was did a lot of exploration when write the book, therefore the information that they
share for your requirements is absolutely accurate. You also could possibly get the e-book of Global Brand
Power: Leveraging Branding for Long-Term Growth (Wharton Executive Essentials) from the publisher to
make you much more enjoy free time.

Rick Fairchild:

This Global Brand Power: Leveraging Branding for Long-Term Growth (Wharton Executive Essentials) is
great book for you because the content which can be full of information for you who also always deal with
world and still have to make decision every minute. That book reveal it info accurately using great
coordinate word or we can state no rambling sentences included. So if you are read that hurriedly you can
have whole details in it. Doesn't mean it only provides you with straight forward sentences but tough core
information with lovely delivering sentences. Having Global Brand Power: Leveraging Branding for Long-
Term Growth (Wharton Executive Essentials) in your hand like keeping the world in your arm, data in it is
not ridiculous 1. We can say that no guide that offer you world within ten or fifteen moment right but this e-
book already do that. So , this can be good reading book. Heya Mr. and Mrs. busy do you still doubt this?

Jessica Duncan:

Within this era which is the greater man or who has ability to do something more are more valuable than
other. Do you want to become among it? It is just simple approach to have that. What you have to do is just
spending your time almost no but quite enough to have a look at some books. One of the books in the top
collection in your reading list is Global Brand Power: Leveraging Branding for Long-Term Growth
(Wharton Executive Essentials). This book which can be qualified as The Hungry Hills can get you closer in



growing to be precious person. By looking up and review this guide you can get many advantages.
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